ADVERTISING ORDER FORM

Our magazine will be distributed to thousands of attendees and exhibitors at the Florence
Design Week Festival 2013. Your ad will also be posted on Arttour International Magazine'’s
website at the digital issue of this special edition.

Fax Order form to +1 347 704-1648 or email to ads@arttourinternational.com

YOUR AD REPRESENTATIVE Are you an Florence Design Week 2013
AT
(YOURSELF OR ORGANIZATION RESPONSIBLE FOR YOUR AD) eXh'b\'{tg;'
| No
Name *Exhibitors use promotion code FDW5

for 10% off discount.

Phone

ADVERTISING SUBMISSION

Submission deadline for the
Florence Design Week Special
Edition: MARCH 10TH 2013

Email

Choose One and mark with an X

Payment Options:
___l'will design my own ad Paypal — Email address needed to
_____I'd like Arttour International to design my ad. The send Pay Pal billing.
ad will be sent to me prior to printing for approval.
Email:
Ad Sizes & Pricing*
1/4 Page Ad: 5.8" x 4.1” $325.00
1/2 Page Horizontal Ad: 8.3"x5.8” $450.00 Check:
1/2 Page Vertical Ad: 5.8"x8.3” $450.00 Pavble to: Arttour International
Full page Ad (with bleed): 11.7” X 8.3” $800.00 PuBt/)Iicati.ons
Premium Full Page Ad (with bleed): 11.7” X 8.3” Mail to:
Double Page Spread $1,495.00___ Arttour International Publications
Inside Front Cover $1,495.00 601 W 174th St 4C
Inside Back Cover $1,495.00

I New York, NY 10033
Back Cover (Check Availability) $3,500.00

Design Fee$0.00 Free of Charge Payments shall be received a week
' prior to closing of issue deadline
Promotion Code: Total prior to the printing of the ad.

The Publishers (Arttour International Publications) have the right to reject or cancel any advertising for any reason at any
time. The liability of the Publishers on account of errors and omissions shall in no event exceed the lesser of the
advertiser’s damages or the amount of the charge for the advertisement that was omitted. All advertisements are
accepted and published on the representation that the agency and the advertiser are authorized to publish the contents
and subject matter. The advertiser will indemnify and save the Publisher harmless from and against any loss or expense
arising out of publication of such advertisements, including, without limitation, those resulting from claims or suits for libel,
violation of right of privacy, plagiarism or copyright infringement.

Contract Agreement*
| agree to the following terms and conditions.

Signature Date

Fax Order form to +1 347 704-1648 or email to ads@arttourinternational.com




Terms and Conditions

Definitions and Acceptance of the Terms and Conditions

1. Arttour International Publications Inc ("ATIM") accepts publication of advertisements on the terms and conditions
set out below ("Terms").

2. These Terms apply to advertisements in the Arttour International Magazine, advertisements on
www.arttourinternational.com and inserts (together "Advertisements").

3. By placing an order, the Advertiser (which is the person placing the order for the Advertisement whether they are
the advertiser of the product or service referred to in the Advertisement or the advertising agency or media buyer for
such advertiser) accepts and agrees to be bound by these Terms in full.

Content and Delivery of Advertisements

4. Materials for an Advertisement must be provided no later than the deadline specified in the appropriate rate card
and, for Advertisements on the Websites, in accordance with the Website technical specification.

5. ATIM may, without any responsibility to the Advertiser, reject, cancel or require any Advertisement to be amended
that it considers unsuitable or contrary to these Terms and remove, not print, suspend or change the position of any
such Advertisement. ATIM may refuse to publish any Advertisement for any Advertiser who has not paid any sums
due for any advertising in any of the Magazines or the Websites. The Advertiser will remain responsible for all
outstanding charges.

6. The publication of an Advertisement by ATIM does not mean that ATIM accepts the Advertisement has been
provided in accordance with these Terms or that ATIM has waived its rights under these Terms.

7. The Advertiser guarantees to ATIM that:

(i) any information supplied in connection with the Advertisement is accurate, complete, true and not misleading;
(ii) it has obtained the consent of any living person whose name or image (in whole or in part) is contained in any
Advertisement;

(iii) the Advertisements are legal, decent, honest and truthful, are not contrary to the provisions of any applicable
law, regulation or code of practice of the Advertising Standards Authority are not libelous or obscene and do not
infringe the rights of any person (including any person's intellectual property rights);

(iv) the Advertisement will not be prejudicial to the image or reputation of ATIM or the Websites; and

(v) all Advertisements submitted for publication online will be free of any viruses and no Advertisement will cause
an adverse effect on the operation of the Website(s).

8.Payment All Advertisements are accepted on the basis that they will be paid for at the applicable rates set out in
the applicable rate card on the date of publication. ATIM may change its rates at any time by publishing the modified
rates at www.arttourinternationalmediakit.com Any changes to the rates will take effect immediately. However, any
changes to the applicable rates will not apply to any orders made prior to the date of such change.

9. All sums payable to Arttour International Publications Inc (ATIM) should be made in accordance with ATIM
Financial Terms & Conditions which are: All new customers will be required to prepay. Credit application forms are
available on request. ATIM's standard credit terms are for payment to be received as cleared funds on or before 28
days of the date of insertion/date of invoice. Any changes to the Standard Payment Terms must be agreed by the
ATIM Accounts Receivable Team Leader.

10. Restrictions on Advertiser’s Ability to Cancel. Orders for all Arttour International Magazine advertising
products are non-cancelable. If, however, ATIM agrees to cancel an existing order, Advertiser will be
responsible for the cost of any work performed or materials purchased on behalf of Advertiser, including the cost
of services, paper and/or printing.

11. Trademarks The titles and logos of the Service Published or used by Arttour International Magazine are
registered trademarks and/or trademarks protected under common law. Neither the titles nor the logos may be
used without the express written permission of the publisher.

12. Advertising Positioning Orders for advertising containing restrictions or specifying positions, facings, editorial
adjacencies or other requirements may be accepted and Published but such restrictions or specifications are at
Arttour International Magazine’s sole discretion.


http://www.arttourinternational.com
http://www.arttourinternational.com
http://www.arttourinternationalmediakit.com
http://www.arttourinternationalmediakit.com



